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Global Business
TATF

Global Business Magazine Interview with Agnest Chan

h .
56" Issue in “Observer” column
(English version)

THE TELECOMMUNICATIONS INDUSTRY'S
OVERALL DEVELOPMENT

Agnest: The ICT world as we have known it to be has
undergone phenomenal changes. It has become more
challenging for service providers, developers and other
industry players to stay ahead in the game. No one

can afford to take the “wait and see” approach.
Everyone is constantly innovating and you must too,
to stay in the race.

Not only have technologies and players emerged,
transforming the traditional operating landscape;
fundamental changes in the way businesses and
consumers interact have also made a tremendous
impact on the ICT industry’s businesses and
competitive environment.

Today’s consumers are different. They are concerning
and have displayed an insatiable demand for
increased bandwidth, wider variety of services.

THE WAYS TO STRENGTHEN A CORPORATE BRAND

Agnest: There is a few ways to strengthen a corporate
brand such as:

® Create marketing opportunities by leveraging

real time information.

¢ Improve your engagement and build relationships
with your customers.

e Use the latest data on mobile consumer behaviour
to influence purchase intent.

e Develop a scalable content strategy that draws

an your business expertise.

® Create brand advocates from your existing
customer base.

A FUTURE MARKET TRENDS PERSPECTIVE

Agnest: The way of people shop is changing. Technology
has enabled a global marketplace that allows consumers
to buy goods, anytime, anywhere and via a broad range
of devices and channels. Secure electronic payment
methods have been critical in enabling his change and
will promote further evolution going forward such as:

* Evolution of commerce and the rapidly changing
payments landscape.

® Roll out of mobile payment programs by working

with handset manufacturers, mobile operators,
merchants and financial institutions.

e Next generation of mobile payment solutions.

e Customization is King. How businesses can tailor

their mobile website and payments platform to increase
convenience and security, while reducing fraud.

By understand the holy grail of mobile transactions and
learn how to create a wonderful experience that will
eventually change the start of play in the Mobile
Commerce and forever.
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